
7 Participants

To create an efficient information architecture design, 
I conducted a digital open card sort using Optimal Sort. 

Average Time SpentFrom 3 Countries
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Participants created a 
total of 41 categories 
with an average of 6 
categories each.

Categories



From 41 Categories to 20
I standardized the categories 
from 41 categories down to 20. 

I decided to leave the rest of 
the categories unstandardized, 
as I found that further grouping 
decreases the percentage of 
agreement. 
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Five Groups Identified
Participants identified 5 main 
groups from the card sort:

• Support/Other
• Contact Expert
• Expert Search
• User Profile/Settings
• Feed

Two groups instead of one
Participants tend to put the 
‘Expert Bio’ and ‘Contact Expert’ 
into two separate groups, while 
in my original sitemap, I 
grouped them together. 

Group not identified
‘Expert Bio’ should have it’s own 
grouping. Currently, this 
intention is not clear to 
participants.
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Most Groupings In Line 
with Original Sitemap
Around 85-100% of participants 
grouped my  ‘Search Filters’ 
cards together and 71%-100% 
grouped my ‘Homepage/Feed’ 
cards together.

As these groupings were in line 
with my original sitemap, I am 
very pleased with these results.

For groupings in the middle 
ranges (40-60%), overall they 
are in line with my sitemap, 
some work needs to be done to 
increase the agreement levels. 
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Through the Participant-Centric Analysis (PCA), I was able to 
easily see similar group labels between participants. 

Many participants grouped these 
cards & labeled them under different 

variations of ‘Search’ related keywords.

Similarly, many participants also 
grouped these cards under variations 

of ‘homepage’ related keywords. 

There isn’t as much clarity between 
the ‘Settings’ and ‘My Kitchen Profile’ 

cards, since participants tend to 
combine them.

Participant-Centric Analysis
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